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ThisInvestor Presentationhas been preparedby ValueWiselnvestor RelationsLLPin consultationwith DeccanHealth Care
Limited (DHCLjand doesnot constitute a prospectusor placementmemorandumor an offer to acquireany securities This
presentationor any other documentationor information (or any part thereof) deliveredor suppliedshouldnot be deemedto
constitute an offer. No representationor warranty, expressor implied is madeasto, and no relianceshouldbe placedon, the
fairness,accuracycompletenessor correctnessof suchinformation or opinionscontainedherein The information contained
in this presentationis only current asof its date. Certainstatementsmadein this presentationmay not be basedon historical
information or facts and may be & ¥ 2 NIookiNg= G I (0 S YiglydingtkoEe relating to the generalbusinessplans and
strategyof DHClLts future financialcondition and growth prospects future developmentsin its industry and its competitive
and regulatoryenvironment,and statementswhich containwords or phrasessuchasW¥ ¢ AMSIEQIS QU RNAIBAF & (i K QX
W3 i N®WIELINE & LIS ér Simikar expressionsor variations of such expressions Theseforward-looking statements
involvea numberof risks,uncertaintiesand other factorsthat could causeactualresults,opportunitiesand growth potential to
differ materiallyfrom those suggestedy the forward-lookingstatements Further,no representationor warranty expressecdr
impliedis madenor is anyresponsibilityof anykind acceptedwith respectto the completenes®r accuracyof anyinformation.
Also,no representationor warranty, expressor implied, is madethat suchinformation remainsunchangedn anyrespectasof
any date or dates after those stated herein with respect to matters concerningany statement made in this Investor
Presentation DHCLmay alter, modify or otherwise changein any mannerthe content of this presentation,without obligation
to notify any personof suchrevisionor changes Thispresentationcannot be copied and disseminatedin any manner No
personis authorizedto give any information or to make any representationnot containedin and not consistentwith this
presentationand, if givenor made,suchinformation or representationmust not be relied upon ashavingbeenauthorizedby
or on behalfof DHCLThispresentationis strictly confidential Theearlierversionsof this presentation,were in draft form, and

: &
shouldnot be circulatedor referredto by anyperson sedvoune
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About Deccan Healthcare Ofers
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A Incorporated in 1996Nutraceuticalsand wellness product Company

As51/Qa F¥22R LAffta FyR YSIFHf&a OFGS3I2NAT SR dzyRSNJ Cl ad a2 @Ay&EnX/ 2y adzySNJ
A Food pills and meals covering Ednsumer wellnesgjoals preventing/curing oveR00 diseasesjisorders and disabilities due to micro nutritional deficiency
A Driving sales of BE YOUNG brand througtoenmerce platformwww.beyoungstore.com

A Expanding into international geographies with STROUNG brand. Commenced exports to Kenya and Mauritius

Key facts and figures

1,61,006 6100+ 140+ 1,500

NO. ORCUSTOMERS SERVICED MARKETIN@BGENTS | DISTRIBUTORS PRODUCT OFFERING NO. OF EMPLOYEES

|
1
1
| -

Note: Allfigures as on FY18 Boost Quality of Life



http://www.beyoungstore.com/

Journey So Far

Deccan
Health Care
Limited
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Phase 1: 1992005 Phase 2: 2002010

»

Trading of pharmaceuticals Third party manufacturing

2008¢ In addition to third party
manufacturing, DHC
launched an irfhouse
brand called OxayFlax. It is
a revolutionary food pill
containing vegetarian
source of Omega 3 and
essential nutrient

Phase 3: 2010 onwards

Own manufacturing facility, Eommerce platform, Exports

2010¢ Set up owned manufacturing facility in tax benefit zone at Rudrapur, Uttarakhand

2011¢ Accelerating prtfolio of food pillsthrough Nutridecc

2015¢ Certified as an ISO 9001:2008 company

2016¢[ | dzy OKSR &. S |, 2dzy Markeb NI yR F2NJ 52YSaidio
¢ Launchedeyoungstore.conqg Ecommerce platform for domestic market

2017¢ Awardedthe Fastesgrowing SME of the yearLarge Size by Navbharat SME Business

Excellencéward

¢Honoredh i aY2 1At
¢[ Fdzy OKSR a{ il &

5 HoapNatizg/KRI 7a SIRMAON A wSa Sk NOK LyadAdddziSé
. 2 dzy BeéographNdsy R F2NJ AYUSNY I GA2y L €
2018¢Awardedthed [ S+ RSNJ A G K | IglyNddi? e&lership SusiRit anciAwsrds
¢Awardedthed { Yh/ | -ofaGRIENJIE o6& {F YSSNI Y2OKINE [/ KFEANXYIYX
ca{llre ,2dzy3¢ ON}YR Xé&jalySyid G2 al dzNRGAdzA | yR
¢ FIDSI Charter Membership
¢Awarded asth@esta ClI a1 Sad 3INRB gAY I ¢BYASIOCBAMYNUtindeRtidal Bxoéllericé 2 NS €
Award
¢ Awarded with BesWellness Brand by ASSOCHANMutraceuticaExcellence Award
¢! 61 NRSR gAUGK a{dzadl Ayl ocbhBwWarldBearatind Gf CERR/ay@l G A 2 v
Sustainability Congress
¢cwSOSAGSR a/ SNIAFAOLGS
Leadershifgummit India

{Yh/ 1 o

I 61 NRE

2F | LILINS OAdbii AsryViom@nanNJ & dzLJLJ2 NIi A y 3

X
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Unleashing thePowerof Ecommerce
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Health Care
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A Awarding winning nutraceutical branded product&-€ommerceplatform to drive strong growth for DHC

DHC EEommerce Platform

DHC's Growth engines

BEYYOUNG Stal
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Domestic Export
market market

Online Sales (Rs. Crores)

Unique features

A

A
A
A

Private label productsgenerate
higher margins
100% genuine products

Strongcustomer support over Phone,

Email andVhatsApp
Ease of shopping and delivery

Registered Users (Nos.)

Indian Ecommerce industry

A 40% of Indian population has accessHiernet
(6 mn new entrants every monjh

A Annual spend per shopper is expected to increase from
$247 in 2015 to $288 and $464 in 2018E and 2020E
respectively

Online Sales ($ bn) Online Shoppers (Nos. in mn.)

10.50 11.36 1,63,787
1,13,229

4.50
2.50 34,308

n -

] J
FY16 FY17 FY18 | YTDFY19 FY16 FY17 FY18 | YTDFY19 2015 2018E 2020E 2015 2018E 2020E
SourcesCll report, Industry data
- - - .‘
Targeting e -commerce revenues of Rs. 100 crore in 5 years from  Rs.10.5 crore in FY18 YOUNG
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Deccan
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A Strong presence across value chain viz. R&D, manufacturing, branding and distribution
A Benefits of pricing power, superior cost control and data leveraging for decision making across various points of the value  chain

F NEQa LINBASYyOS-—-—-Ay---8k f dzS OKI

________________________________________________________

REVANEICEES

I ! |
I
: Regular | :
1 I
| 1

! Organic | i
: |
I ! |
1 I

) .
1
1
1
_ Product Distribution )
Manufacturing Packagmg & platforms/channels : End Customers
labelling I
1
1

Categories

1 ! 1
| Cleaning i |
1 1
1 . . ! 1
: Draining : :
1 ! 1
1 ! 1
1 ! 1
1 ! 1
1 : 1

Extraction of oils &
nutrients

i Offline |
! 1
T
1 !
T
! 1

Nutraceuticals

1
1
1
1
1
Ayurvedic :
1
0 1
Cosmeceuticals I

1

1
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Product Profile

A Daily body cell nutrition
A Boys micro nutrition
Body cells nutrition
Daily micro nutrition
Girls nutrition

Kids bone nutrition
Men nutrition
Protein daily food
Women nutrition

A Organ specific nutrition
A Bone nutrition

Brain nutrition

Eye nutrition

Hair nutrition

Heart nutrition

Joint nutrition
Nerve nutrition
Prostate nutrition
Skin nutrition

DI DD D D D

P21 2 A 2 <

Nutrition goals Condition specific goals Ingredient focus goals Daily care solutions

Too To Too To T Too To T To To

B

2 Deccan
Health Care
e Limited
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Energy booster A Ingredient focused nutritional A Good for daily hair care
Good for heart solutions A Good for daily skin care
Good for eyes A Good for daily dental care

Good for diabetes & its ill effects
Good for colon guts and stomach
Good for liver

Good for digestion

Good for active sex in men & women
Good to reduce weight & obesity
Good for specific risk & discomfort

X
BEJYOUNG
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CCCAN

Innovation and Manufacturing Centre
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SIDCUL Pantnagar, Rudrapur, Uttarakhamd Tax Exempt zone till FX020.

I Capabilities SoftgelsHardgels;Tablets CreamsandLotions,Liquids Powders PastesSpeciabllosages
I Approvals CGMPFSSALJKCertifiedWHOGMP++EQF&ertification,GermanCertification,|ICMcertification, USFRegistered
Particulars Production Capacity at present (Quantity Per Month)
Soft Gel Food Pills (SGC) 45,62,50,000
Installed Hard Gel Food Pills (HGC) 12,16,66,667
Capacity Liquid orals 6,08,333
TabletFood Pills 2,43,33,333

&
External preparationf_otions and Ointments) 2,12,916 BE JYOUNG
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Key Strategidnitiatives

3Stay WoW *
Increase sales through-eommerce meduma

Investment in R&D driving sustainable growth

Optimum utilization of production

capacity Widen our productrange

Deccan
Healthcare

=2 Limited
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aloo
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o

Createa globalpresence Improve operational efficiencies

X
BEJYOUNG
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Industry Overview

5 Deccan “ ®
f@ gealthcc\re B E YO U N G '

AT
7" Limited FOODGPILLS & MEALS

< Stoy WoW = Boost Quality of Life




Indian Nutraceuticalsindustry Qkren
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Convenience

10.0

Interest in
Preventive healt|

Awareness

Key demand
drivers

i

oI
Regulations

Demographics

2017E 2018F 2019F 2020F 2021F 2022F

X
BEJYOUNG
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\&9 Favorable Demographics o

A Higherworking population calls for busier schedules, high stress and lesser time for self care for large number of ped
A Risingstandard of living leads to preference for better healthcare and rising spends

Share of working population (%) Numbers of households (mn) Per capita spend on preventive
healthcare in India ($)

2010 m 2015 = 2020

® Share of dependents (%) 93.0
m Share of working-age population (%) '

62.0

40
29.0
25 35 00
2000 2005 2010 2015 2020E Middle Class* Upper Middle Class and Above* 2018 2022
2/3rd Indians in working -age with median Rise in number of households in Middle ~2X rise expected in preventive
age of <28 years and Upper income class healthcare spends
&
BEJYOUNG
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SourcesUN report, Industry reports *Middle class:Rs.2-10 Lakhs *Upper middle class and abows. 10_akhs+ Boeost Quality of Life




\W/ Interest in PreventiveHealth

=Stay WoW =

A{KATGO AY YAYRASG FTNRBY G[AFS aLlyée G2 al SIFHEOGK &L yE

A Rising cost of healthcare driving interest in preventive heajpler capita healthcare expense grew 7% CAGR to $63
between 2010 to 2015 (as per The World Bank)

A Vulnerability to lifestyle ailments arising from transforming food habits, less physical work and sedentary desk jobs

Lifestyle diseases Lifestyle disease incidents (in mn) Total expenditure on preventive  healthcare
($ bn)
—> 8% 4—‘
B Depression 1,060 106
m Obesity 930
m Chronic backache
1 Hypertensions 55
Type Il diabetes
Heart
2018 2022E 2018 | 2022E
Estimated split of Lifestyle disease ~1 billion lifestyle disease incidents Strong interest expected in preventive
incidents (in 2022E) expected by 2022E in India d one of the healthcare
largest in the world &

BEJYOUNG
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ConsumeirPreferences

“
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A BabyBoomers- focused on preserving a healthy lifestyle as they enter into retirement age
A Millennials- preference for active lifestyle for physical endurance, mental alertness and to be &ciivake

Health Conscious Individuals (in mn) Incidences of heart attacks as per age (%) Elderly population (in mn)
130
103.8
90 >0 76.6

2018 2022E Below 50 years Below 40 years 2001 2011
Health consciousness is trending Risks of heart attacks rising at a younger Large elderly population opens wide
upward in India age. India is seen as coronary heart market for health preservation options

disease capital of the world.
&
BEJYOUNG
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p ConvenientFormats
»

A Availability of nutraceuticals in various formats viz. Softgels, Hardgels, Tablets, Creams and Lotions, Liquids, Powders,
Pastes has made consumption convenient and easier

/
\‘\ Awareness

A ANASSOCHAM report states 0One rupee spent on prevention saves Rs
heal thcare costso

A Presenceof Global Nutraceutical Companies viz. Amway and Herbalife in India since last two decades has
contributed awareness about nutraceuticals

i

IlIl Ease irRegulation

A Nutraceuticals unlike Pharmaceutical do not go through long development and approval cycle o
A Faster rollout of new products as industry is regulated by FSSAI and not FDA BEJYOUNG
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Experienced and DynamManagement (O
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GCKERBY 2 4dz00S&aa o¢AlK2dzi T rofeakiNgSrmhovatiehs,
setbacks go with the territorgdzy’ t S&d & e2dz KI S (KS 02 dzNJ
4dz00S&aaFdzZ @ Lyy20FaGA2y A& | o62dzi Gl { Ay 3
Mr. Minto Gupta started DeccanHealthcarein 1996 with experienceof over 20 years and has steered the companyon a

profitable journey He has extensiveexperienceand know-how in the field preventiveand wellnessproducts His direction for
DeccarHealthcares criticalin achievingstronga businesperformanceand creatingvaluefor shareholders

Mr. Minto Gupta is an M.Sc Bio-Chemistry from University of Mumbal His career backgroundincludes research and
managemenpositionsin companiessuchasRallisindiaLtd. (TATACompany, Ranbaxy.aboratoriesand SOLPhqrmageuticalsAs
earlyas1998 he hadwritten hisvision & in®ovehealth carefrom curativemedicinesto preventived dzLJLJ S.Y Sy G a ¢

Mr. Minto Gupta

Promoter & Managing Director

Mr. Mohak Gupta

Chief Operating Officer, Commerce & Materials

Ms. Mohita Gupta
Chief Developmenbdfficer- BusinessStrategy
& CSR, BE YOUNG

A Currently responsibleto lead online salesand
CSR

A MBAfrom NALSARInd doublea I & (i &ebrdEpa
from London school of economics (LSE by
gualification

A MBA from IIMA and attended management
courses at the London School of Economics;

A He has worked as a senior position$@iCl
Bank anddemistuKosan Co

A Currently, looks after brand building &
operationsin the Companyand instrumental
force behindlaunchingBeYoungdprand

X
BEJYOUNG
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Deccan

Awards & Recognition

‘ i LEADERSHIP

I_o Kokilab2n Dhirubhai Amban
' Dosplial & medic of research 'nstity

SME BUSINESS EXCELLENCE AWARDS OCTOBER 2017
@ertificate of Txcellence

Awarded 1o

Deccan Healthcare Limited

G secngpition of cublonding pesfoimance and
splondid guthin

Fostest Growing SME of the year - Large Size

Leader with a Purpose Award 2018 Fastestgrowing SME of the year Large Size by Honouredat KokilabenDhirubhai Ambani Hospital
INDIALEADERSHIBSummit & Awards Navbharat SME Business Excelledagard - 2017 and Medical Research Institute2017
!
BEDYOUNG
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Awards & Recognition
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Fastest Growing Online Sustainable Product Innovation Best Wellnes8rand- Fastest Growing SKOCH Award2018
Nutraceutical Store CIMSMedica Award¢ 2018and Online Nutrition Store¢ ASSOCHAM
Nutrition & Wellness Award2018 FIDSAward- 2018 Nutraceuticals Excellence Awards 2018
X
BE JYOUNG
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